
Intelligent Documents 
 

Pitch for MRS / Research Live Innovation of the Year 2024 
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Dr. Sophia McDonnell 

Senior Consultant at Verian 
Dr. Georg Wittenburg 

Co-founder and CEO at Inspirient 
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The Problem — 

2 

 

Artificial Intelligence is widely 

regarded as having the potential to 

revolutionize how we conduct 

market research / opinion polling... 
 

• Deeper Insights – “AI can help get through that data” 
Tom Ellis, Brand Genetics at MRS Annual Conference 2024  
 

• Faster – “AI impressed us with speed and efficiency” 
Lucy Davison, Keen as Mustard at ESOMAR Research World 
 

• Innovative – “It is revolutionising the research offer” 
Dharmendra Jain, Kantar at ESOMAR AI Taskforce 

 

...but, just as in any other industry, 

adoption of this new technology is 

slower than it could be due to 

stickiness of existing processes 
 

• Fear – “Glass half empty mindset in workforce” 
Chris Lindsley, Reckitt at MRS Annual Conference 2024 
 

• Trust – “[…] could misinterpret and misuse data” 
Kevin Cowan, BBC World Service at ESOMAR AI Taskforce 
 

• Data Protection – “[AI] contributes to risks for 

individuals […], such as pervasive surveillance” 
Panel for the Future of Science and Technology, EPRS 

 

...and no rational argument or KPI will fix this 

Sources: MRS 2024: AI should be a ‘no brainer’ (MediaCat), The human effect? Putting AI to the storytelling test (Research World), AI impact on insights providers (Research 

World), The impact of the General Data Protection Regulation (GDPR) on Artificial Intelligence (European Parliamentary Research Service) 

https://mediacatmagazine.co.uk/mrs-2024-implementing-ai-should-be-a-no-brainer-despite-anxieties/
https://researchworld.com/articles/the-human-effect-putting-ai-to-the-storytelling-test
https://researchworld.com/articles/ai-impact-on-insights-providers
https://www.europarl.europa.eu/RegData/etudes/STUD/2020/641530/EPRS_STU(2020)641530_EN.pdf
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In order to reap the benefits of AI, 

we must piggy-back it onto our most 

fundamental existing processes 



C
o
p

y
ri

g
h

t 
©

 2
0

2
4

 b
y
 I

n
s
p

ir
ie

n
t 
G

m
b

H
. 
A

ll
 r

ig
h

ts
 r

e
s
e

rv
e

d
. 

AI Must Become Integral Part 

of the Documents We Deliver to Our Clients 

4 
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Live Demo (1/3) 

Can you give me 

a quick summary 

of the details of 

this result? 

What is the most 

interesting insight here, and 

what makes it so interesting 

in its larger context? 
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Live Demo (2/3) 

What about potential 

AI hallucinations? 

How where these 

results derived and 

can I trust them? 
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Live Demo (3/3) 

Given these results, 

which potential actions 

should we consider? 
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We have embedding AI in our most widely-

used client-facing documents... 

…to explore alternatives for action 

that follow from the survey results 

…to answer contextual questions about the 

survey, e.g., why the results can be trusted 

…to explain analytical results 

and allow follow-on questions 

How do we create these documents? 

Won’t this be very complicated? 
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Intelligent Documents Can Be Generated by AI… 
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Raw Survey Data 
(Excel, SPSS, CSV, SQL) 

Fully Automated Statistical Analysis 
incl. pattern detection and visualization 

Intelligent Documents 
in Word / Excel / PowerPoint / PDF formats 
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…with Two Key Innovations over Our Automated Statistical Reasoning 

10 

Raw Survey Data 
(Excel, SPSS, CSV, SQL) 

Fully Automated Statistical Analysis 
incl. pattern detection and visualization 

Intelligent Documents 
in Word / Excel / PowerPoint / PDF formats 

 

Graph of 

Interdependencies 
of statistical results to enable 

context-sensitive story telling 

 

“Speaker notes” 
for Large Language Models 

(LLMs) to control which facts to 

reason about and check output 

[ { 

"text”: “Response ‘Agree strongly’[…]“ 

}, { 

"text”: “Response ‘Disagree strongly’[…]“ 

} ] 
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So What Is Special About This Innovation? 
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Speed 
 

Press the button and get text and charts immediately, 

instead of writing up results for days 

 

Trustworthiness 
 

Accuracy is key for any data analysis and with Inspirient, 

we’ll ensure that all analyses are robust. 

 

Blend of Old and New 
 

• Preliminary / final hand-over documents are core 

to every market / social research project 

• With Intelligent Documents we deeply embed AI 

into existing workflows, thereby making it broadly 

accessible und useful 

Comprehensiveness 
 

We discover insights that we would have never found 

before, delivering more value at the same price 
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Dr. Georg Wittenburg 
 

Phone: +49 30 2007 4820 

Email:  georg.wittenburg@inspirient.com 

Web:  www.inspirient.com 

Dr. Sophia McDonnell 
 

Phone: +49 89 231 221 059 

Email:  sophia.mcdonnell@veriangroup.com 

Web:  www.veriangroup.com 



Appendix 
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About Inspirient 

Inspirient is a B2B SaaS company with the mission to help 

companies gain insights from data more efficiently than ever before. 

As salaries of data analysts reach all-time highs, we offer a unique 

way forward: Automated Analytics. Our AI reasons autonomously 

about business data, just like a self-driving car reasons about road 

conditions. For our clients, this means faster insights at lower cost! 
 

Key Company Facts 

• Founded in 2016 by Dr. Georg Wittenburg and 

Dr. Guillaume Aimetti in Berlin, Germany 

• Achieved a “world first”, as one of our AI-generated slides was 

presented in a board meeting in 2018 

• Won 2023 Market Research Society (MRS) Operations Award 

for Best Data Solution and Highly Commended for Innovation of 

the Year 

“We were particularly impressed by their Automated Analytics Engine. This tool 

massively reduces the time needed to conduct the project end to end. It vali-

dates the responses ensuring rapid quality control checks and enables deep 

statistical dives on the data. It also incorporates the benefits of ChatGPT. 

In summary delivering better insights, quicker to their clients.” 
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Verian is a world leading, independent research, 

evidence, evaluation, and communications 

agency, providing services to government and 

the public realm. 

We work with our clients to help solve the next 

generation of public policy challenges. 

With offices across Europe, APAC and in the US, 

our consultants and researchers are supported by 

our unique global data ecosystem. We provide 

gold standard data on the economy and society 

to decision makers and engage directly with 

many millions of citizens each year on their behalf. 

Combining expertise in human understanding with 

advanced technologies and data science, our 

work with clients creates policy interventions, 

designs better public services, and unlocks 

behaviour change. 

We support the rapid development of policy 

thinking in moments of urgency. We implement 

policies on the ground. We build communications 

to reach diverse and complex audiences. 

We bring global best practice and local expertise. 
 

We are Verian. 

Powering decisions that shape the world. 
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1–2 minutes 5 mins – 2 hours 

Inspirient’s End-to-End Automated Analysis 
of Market Research / Survey Data 

Data Upload 
Analysis Guidance 

(optional) 

Review of 
Generated Reports 

Discovery of 
Additional Insights 
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• Datasets in Microsoft Excel, 

SPSS, CSV or from SQL data 

sources 

• One or multiple files 

• Prioritizing dimensions 

• Guiding the analysis 

Survey meta information 

Multiple-choice variables 

• Advanced customization 

• Survey quality assessment 

Straightliners and 

interviewer effect 

• Contingency tables and 

cross tabulations 

• Most significant multivariate 

regressions 

• Browsing all results 

• Finding most significant 

statistical patterns 

• Finding something new 

and unusual 

• Compiling a custom report 

• Sharing results and reports 

Automated data scan Automated analysis 
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Underlying Technology 

The Award-winning Inspirient Automated Analytics Engine 
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Inspirient’s Cloud UI 
(Desktop and mobile) 

This system autonomously generates all survey 

deliverables from data—no analyst required 

Inspirient’s Hybrid AI that autonomously applies analytical reasoning 
Raw survey data 

(Excel, SPSS, CSV, ODBC) 


